
In 2021, ASG was engaged to help one of the nation's largest rental and mortage assistance programs reach low income 
renters accross the Commonwealth. To help distribute nearly $500 million in emergency rental assistance, ASG designed 
an extensive multi-touch, multilingual, statewide marketing and community engagement initiative targeting low-income 
renters. Our team placed engaging creative assets in targeted earned and paid media. Canvassing ambassadors and 
contact center agents offered one-on-one multilingual, culturally-resonant conversations - giving community members the 
opportunity to speak with people in their native languages. Our campaign helped remove hesitancy and barriers to 
participation while helping nearly 3,000 individuals to directly submit funding applications.
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Avoid eviction,
Get rent help.





L A N G U A G E S English, Spanish, Cape Verdean Kriolu, Haitian Creole, 
Simplified Chinese, Vietnamese, Khmer, and Portuguese.



C O N TA C T
C E N T E R 5

in-house
languages

240
additional languages 

through the Language Line

1.1k
applications  

fielded

14k
 toll-free inbound 

and outbound 
phone calls



C O M U N I T Y
O U T R E A C H 157k

doors knocked

35k
conversations in 
8 languages

60k
households that 

received literature



I N T E G R AT E D
M A R K E T I N G
C A M PA I G N

2M
advertising

views

400k
reactions

16k
visits to the 

application website



CLICK TO WATCH VIDEO ↑https://www.dropbox.com/scl/fo/jju9m4us7vnm6kd81qr4e/h?rlkey=boyvrwhmr96fz2prqf5vy17zs&dl=0

https://www.dropbox.com/scl/fo/jju9m4us7vnm6kd81qr4e/h?rlkey=boyvrwhmr96fz2prqf5vy17zs&dl=0


English, Spanish, Cape Verdean Kriolu, Haitian Creole, 
Simplified Chinese, Vietnamese, Khmer, and Portuguese.


