
In the 6th consecutive Open Enrollment campaign with Health Connector, ASG continued to focus on raising awareness 
and acquiring new members throughout Massachusetts. To micro-target demographically diverse communities, ASG 
used a combination of community events, traditional media tactics, and paid digital marketing strategies.
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YouTube
impressions1.2 million

Facebook
impressions600k
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https://www.youtube.com/shorts/QSyWFHUfj3Y


televisions spots1k radio spots5.4k print ads25
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https://www.youtube.com/watch?v=gxYeG2p1eU8
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T R A N S C R E AT I O N S
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>1.5k
Window signs

placed

>16k
Flyers

handed out

>1k
Businesses

visited

21
Events 205

conversations
>90K

people

E X P O S U R E  AT  T O P - P E R F O R M I N G  E V E N T

Exposure to




